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EXPERIENCE: TEACHING 

 TAUGHT MARKETING, ADVERTISING AND AGRI 

MARKETING TO THE UNDERGRADUATE STUDENTS 

AT I B COLLEGE PANIPAT FROM 13.08.82 TO 22.10.84 

AS LECTURER IN MARKETING 

 

 TAUGHT MARKETING, COSTING, MANAGEMENT 

ACCOUNTING, BANK MANAGEMENT, FINANCIAL 

MANAGEMENT AND RESEARCH METHODOLOGY TO 

THE STUDENTS OF POST GRADUATION AND 

MASTER OF PHILOSOPHY IN COMMERCE FROM 

23.10.84 TO THE PRESENT IN THE CAPACITIES OF 

LECTURER IN COMMERCE TILL 19.07.91 , AS 

READER IN COMMERCE TILL 12.01.2004 AND 

PROFESSOR IN COMMERCE  From 13.01.2004 onwards 

 

TOTAL TEACHING 

EXPERIENCE: 

UNDER GRADUATION : 2 YEARS 2 MONTHS 

POST GRADUATION :    28 YEARS 4 MONTHS 

TOTAL                               30 YEARS 6 MONTHS 

 

LECTURER IN COMMERCE: 13/08/82 TO 19/07/91 

READER IN COMMERCE : 20/07/91 TO 12/01/2004 

PROFESSOR IN COMMERCE: 13/01/04 TO PRESENT 

 

EXPERIENCE OF 

GUIDING 

RESEARCH 

M.COM DISSERTATIONS : 25 

M.PHIL DISSERTAIONS    : 24 

PH D THESIS                        :  

          DEGREE AWARDED :  20 

          IN PROGRESS             :  5 

 

PUBLICATIONS: (A)  BOOKS : 
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1. Business Organisation and Principles of 

Management.  

2. Export Financing in India.  

3. Basics of Retailing  

4. Financial Accountancy - I 

 

(B)  Papers :  

1. Horoscope of Collective Bargaining. Haryana 

Labour Journal. Vol. XVI, No. 2, April-June, 

1985. 

2. Creating Brand Loyalty. The Management 

Review. Vol 13, No. 1, 1986. 

3. Developing A Model for Bank Marketing. Indian 

Journal of Marketing. Vol XVI, No 12, August, 

1986. 

4. A Study of Motivational Techniques Generally 

Adopted by Bank Executives in India. Indian 

Journal of Commerce. Vol. XXXIX, Part 4, No. 

149. 

5. Brand Loyalty : An Analytical Study of the Causal 

Factors. MDU Journal of Management Studies. 

Vol.2, 1987. 

6. A Conceptual Analysis of ROCE. The Economic 

Times. Jan.7, 1988. 

7. Towards Self Sufficiency in Food. Productivity. 

XXVIII, 3, 1987. 

8. Role of Exim Bank in Financing Exports. Indian 

Journal of Commerce. Vol. XXXX, Part 4, No. 

153, Oct-Dec. 1987. 

9. A Study of Consumer Behaviour in Relation to 

Marketing of Colour Television. Manodarpan. 

Vol. 4, No. 1-2, 1988. 

10. Exim Bank – An Appraisal. The Economic Times. 

Sept. 23, 1989. 

11. Value Added Accounting – A Case Study of Five 

Indian Giants. Indian Accounting Association 

Commemoration Volume, 1988. 

12. Role of Taxation in Exports. MDU Journal of 

Management Studies. Vol 3, 1988. 

13. Non-Profit Marketing – Its Relevance in India. 

The Economic Times. Feb, 22, 1990. 

14. Non-Profit Marketing – How to Adopt It? The 

Economic Times. March 8, 1990. 
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15. Export Finance For 90’s – An Assessment of the 

Credit Requirements of the Export Sector. In 

Rajbahak, R.P.; Gupta, N.S. & Sharma, R.D. 

(1990). Export Strategies For 90’s. New Delhi : 

Anmol. 

16. Rationing System and Rural Development. In 

Mathur, T.N. and Garg, Subhash (1990). 

Strategies and Practices of Rural Development In 

India. Jaipur : Arihant. 

17. Motivational Techniques and Bank Executives. In 

Venkaiah, V. (1991). Management in Action. 

New Delhi:Discovery. 

18. Social Reporting Practices in India. In Saeed, M. 

(1990). Corporate Financial Reporting. New 

Delhi : Anmol. 

19. Developing a Programme for Non-Profit 

Marketing. Indian Journal of Marketing. Vol XX, 

No. 9-12, May-August. 1990. 

20. Project Report – What and Why? Haryana 

Medical Jornal. Vol 12, No.1, Oct 15, 1991. 

21. Consumer Rights – Awareness and Actions in 

Small Cities. Indian Journal of Marketing. Vol 

XXI, No. 1-4, Sept – Dec., 1990. 

22. Project Report – The Technical Aspect. Haryana 

Medical Journal. Vol. 12, No. 3-4, Dec – Jan, 

1991-92. 

23. Motivators of Brand Loyalty – A Study. Maharshi 

Dayanand Management Research Journal, Vol.4, 

1992. 

24. Forfeiting – As Export Financing Service. In 

Bhatia, B.S. and Batra, G.S. ‘Management of 

Financial Services.’ New Delhi: Deep and Deep. 

1996. 

25. Export  Factoring – Is Prospects in India.  In Garg, 

Subhash. ‘Emerging Issues in Financial Sector.’ 

Jaipur: Arihant. 2001 

26. Consumer Perception of Fair Price Shops in India 

– An Empirical Study. Journal of Commerce and 

Information Technology. Vol 2. No.2 Jul-Dec. 

2002. 

27. Impact of Globalization on Employment. Indian 

Journal of Commerce. Vol 56. No.1. Jan-Mar. 

2003 

28. Evaluation of Loan Proposals by NBFCs – Case of 

Commercial Vehicles. Journal of Commerce and 

Information Technology. Vol.3, No.1, Jan-June 
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2003 

29. Global Scenario of Export Credit Insurance. 

Economic Administration Review. Vol.I, No.1, 

2003 
30. The Status of Consumerism in India – An 

epilogue. Journal of Business and Management. 

Vol.4, No.1, March 2004. 

31. Insurance in India – Challenges and Opportunities. 

The Insurance Times. Vol. XXIV, No.11, Nov. 

2004. 

32. An Insight Into The Insurance Sector. The 

Insurance Times. Vol. XXIV, No.12, Dec. 2004. 

33. Investment – A Challenge for Insurance 

Companies. The Insurance Times. Vol. XXV, 

No.1, Jan. 2005. 

34. Bank Computerization in India – A Backdrop. 

Banking Finance. Vol XVIII, No.2, February 

2005. 

35. Investment Pattern of Public Sector Insurance 

Companies in India. The Insurance Times. Vol 

XXV, No. 3, March 2005. 

36. Employees’ Response to Computerization in 

Banks. Banking Finance. Vol XVIII, No.3 March 

2005. 

37. Bank Computerization and Customer Services – A 

Study. Banking Finance.  Vol XVIII, No.4, April 

2005 

38. What do Computers Do in Banks? Banking 

Finance. Vol. XVIII, No.5. May 2005. 

39. Security and Safety of Information in a 

Computerised Environment in Banks. PR 

Communication Age. Vol.VIII. No.4. July 2005 

40. Computer Audit in Banks. Banking Finance. Vol 

XVIII. No.7. July 2005. 

41. Public Sector Insurance Companies and the Indian 

Economy – Some Observations. The Insurance 

Times. Vol. XXV No.9. September 2005. 

42. Insurance – Long Way to Go. Life Insurance 

Today. Vol 1. No. 6. September 2005. 

43. Security and Safety of Information in a 

Computerised Environment in Banks. Banking 

Finance.  Vol XVIII, No.12, December 2005 

44. e – CRM in Banks. Banking Finance.  Vol XIX, 

No.6, June 2006 

45. Why do People Default in a Hire Purchase 

Transaction? Banking Finance. Vol XX. No.3 
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March 2007 

46. Developing Stronger Bonds Through E-CRM. PR 

Communication Age. Vol X. No.1 April 2007 

47. Rebranding : An Emerging Brand Marketing 

Strategy (Trends, Issues and Challenges). Indian 

Journal of Marketing. Vol XXXVIII. No.9. 
September 2008. 

48. Value Added Services and Customer Satisfaction 

in Indian Banks. CPJ Global Review. Vol 1. 

No.1. July 2009 (ISSN: 0975-1874) 

49. Recent Facets of Consumer Behaviour in Haryana: 

A Case of Rural Market. HSB Research Review, 

Vol.1,No.1, Jan-June, 2010 

50. Price Discovery in Precious Metals Market : A 

Study of Gold. International Journal of 

Financial Management. Vol 1, No.1,  2010. 

51. Measurement of E-Service Quality : An Empirical 

Study On Online Railway Ticket Reservation 

Website Service. International Journal of 

Marketing and Management Research. Vol 2, 

Issue 1, Jan 2011. 

52. Evaluation of a Tourism E-Commerce Website. 

ASIA PACIFIC JOURNAL OF RESEARCH 

IN BUSINESS MANAGEMENT. Volume2, 

Issue 2, February 2011. 

53. Online Marketing in Indian Railways. RMS 

Journal of Management & IT (ISSN: 0975-

4733). Volume 4, December 2010. 

54. Spot and Futures Market Relationship : A Study of 

Silver. The Indian Journal of Commerce 

(ISSN:0019-512X). Vol.64, No.4, Oct-Dec 2011. 

55. Emerging Investment Opportunities in India. In 

Roy, H.J. Ghosh; Boora, A.S. and Gupta, Ravi 

Kumar (eds.) (2012). Investment Management. 

Rohtak: Intellectual Foundation. Pp. 142-146. 

56. Rural  Marketing Prospects : A Case Study of 

Haryana. In Kundu, Subhash C.; Punia, Bijender 

K.; Saxena, Shabnam and Mittal, Suresh K. (eds.) 

(2013). Researches in Business and 

Management. Delhi: Wisdom. Pp. 390-396. 

57. Regulatory Framework of Commodities Markets 

in India. In Ghosh Roy, H.J.; Gupta, Ravi Kumar; 

Chowdhry, Rishi and Banga, Megha (Eds.) (2013). 

Financial and Commodities Derivatives. (ISBN 

: 9789382391-12-8). Rohtak:Luxmi. Pp. 274-283. 

58. Calender Anomalies in Non-Precious Metals 
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Market. Research Review – A Journal of 

Commerce & Management Association of India 

(CMAI) [ISSN. 2277-4033]. Vol.II  (Annual). 

February 2013. 

59. E-CRM Golden Opportunity for Banks. 

International Journal in Multidisciplinary and 

Academic Research (SSIJMAR). Vol.2. No.2 
March-April (ISSN 2278-5973). (www.ssijmar.in). 

 

 

 

CONFERENCES, 

SEMINARS, 

WORKSHOPS ETC 

1. All India Seminar on “ Acconting Standards, 

Education, and Corporate Reporting Practices in 

India” and presented a paper on : “ ROCE – Need 

for An Accounting Standard.” 

2. State Level Wrokshop on “Strategies For Better 

Marketing of Quality Products” and presented a 

paper on “Marketing Research.” 

3. XIV All India Annual Conference of Indian 

Accounting Association and presented a paper on “ 

Value Added Accounting – A Case Study of Five 

Indian Giants. 

4. National Seminar On “Management of Corporate 

Sector in India – Emerging Dimensions”, and 

Presented a paper on “ Zero Based Budgeting – 

Some Sour and Sweet Experiences.” 

5. National Seminar on “Commerce Education and 

Accounting Profession”, and presented papers on : 

1. ‘Accounting Standards – Ab Initio.’ 2. 

‘Rationalising Commerce Education – Some 

Observations on B.Com Syllabi of Haryana 

Universities.” 

6. All India Seminar on “ Developments in 

Commerce Education.” 

http://www.ssijmar.in/
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7. National Seminar on “Strategy For Rural 

Development in India”, and presented a paper on “ 

Strategy For Rural Development – A Study of 

Rationing System in Haryana.” 

8. All India Conference On “Emerging Issues in 

Human Resources Management.” 

9. XLIII All India Commerce Conference and 

presented a paper on “ Export Finance For 90’s – 

An Assessment of the Credit Requirements of the 

Export Sector.” 

10. XV Annual conference of Indian Accounting 

Association and presented a paper on ‘Social 

Reporting Practices in India.’ 

11. National Seminar on “ Changing Profile of 

Banking and Banking System in 21st Century” and 

presented a paper on ‘ Financing of Exports in 21st 

Century – A Challenge for Commercial Banks.’ 

12. XLVI All India Commerce Conference 

13. XLVII All India Commerce Conference and 

presented a paper on ‘Various Facets of 

Globalization Policy.’ 

14. XLVIII All India Conference held at Kakatiya 

University, Warangal (A.P.) and presented a paper 

on ‘Total Quality Management – An Extension of 

the Modern Marketing Concept.’ 

15. XLIX All India Commerce Conference held at 

University of Rajasthan, Jaipur. 

16. 50th All India (Golden Jubilee) Commerce 

Conference held at Osmania University, 

Hyderabad. 

17. National Seminar on “Emerging Issues in 
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Financial Sector” organised by the M.S.J. College, 

Bharatpur and presented a paper on ‘Export 

Factoring: Its Prospects in India.’ 

18. National Seminar on “New Corporate Governance 

In India”  organised by M.S.J. College, Bharatpur. 

19.  54th All India Commerce Conference organised by 

the Aligarh Muslim University Aligarh. 

20. 55th All India Commerce Conference organised by 

the Mohan Lal Sukhadia University, Udaipur. 

21. 56th All India Commerce Conference, organised by 

the North Maharashtra University, Jalgaon from 

25th to 27th Dec. 2003 and presented a paper . 

22. 57th All India Commerce Conference, organised by 

Devi Ahilya University, Indore from 26th to 28th 

December 2004 and presented a paper on 

‘Accessing International Capital Markets via 

External Commercial Borrowings (ECBs) 

23. 58th All India Commerce Conference, organised by 

Mahatma Gandhi Kashi Vidyapith, Varanasi from 

27-29 December 2005 and presented a paper on 

“Globalisation and Ethical Entrepreneurship”  

24. 59th All India Commerce Conference, organized by 

Andhra University, Visakhapatnam (A.P.) from 

28-30 December 2006 and presented a paper on “ 

Infrastructure Development in India – An 

Appraisal.” 

25. 60th All India Commerce Conference, organized by 

Osmania University, Hyderabad from 27-29 

December 2007 and presented a paper on “ 

Contribution of Informal Sector and Informal 

Employment in Indian Economy.” 
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26. 61st All India Commerce Conference organized by 

Dharwate National College, Nagpur from 

December 27-29, 2008 and chaired the Technical 

Session on CRM and Value Chain Management. 

27. HSB 1st Annual Conference on Business and 

Management organized by Haryana School of 

Business, GJU Hissar from 19-21 March 2009 and 

Chaired a Technical Session 4, Track 1 on March 

20, 2009. 

28. 62nd All India Commerce Conference organized by 

MDS University, Ajmer from 10-12 October, 2009 

and presented a paper on Computers in Marketing 

– the New Evidence. 

29. 63rd All India Commerce Conference organized by 

the Department of Commerce, Goa University Goa 

from October 1-3, 2010 and presented  papers on 

“Towards Successful Event Management” & 

“Recent Facets of Consumer Behaviour in 

Haryana: A Case of Rural Market”.  

30. 64th  All India Commerce Conference organized by 

the Department of Commerce, Pondicherry 

University Pondicherry from December 13-15, 

2011. 

31. National Conference on Emerging Issues in 

Derivative Markets in India organised by Institute 

of Management Studies & Research in 

collaboration with Rohtak Matcom Education 

Society on December 15, 2012 and Presented a 

paper on “Calendar Anomalies in Non-Precious 

Metal Market.”  

32. 65th   All India Commerce Conference organized 
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by the Smt. P.D. Hinduja Trust’s K.P.B. Hinduja 

College of Commerce, Mumbai from November 9-

12, 2012 and presented a paper on “ e-HRM : 

Innovation or Irritation?” 

33. 2ND INTERNATIONAL CONFERENCE OF 

COMMERCE AND MANAGEMENT 

ASSOCIATION OF INDIA (CMAI) In Academic 

Partnership with SKYLINE UNIVERSITY 

COLLEGE, UNIVERSITY CITY OF SHARJAH 

(U.A.E) ORGANISED AT SKYLINE 

UNIVERSITY COLLEGE, UNIVERSITY CITY 

OF SHARJAH (U.A.E.) FROM February 5-8, 

2013 and Presented a Paper on : “CALENDAR 

ANOMALIES IN NON PRECIOUS METALS 

MARKET”. 

34. IBS Business School Seventh National Conference 

on Indian Capital Market: Emerging Issues 

organised by IBS Gurgaon during February 11-12, 

2013 and presented a paper entitled: “ Day of the 

Week Effect on Gold Returns.” 

 

 

ADMINISTRATIVE 

EXPERIENCE AND 

OTHER 

IMPORTANT 

POSITIONS : 

(A)  DEAN STUDENTS’ WELFARE: The responsibilities 

and functions of the Dean Students Welfare of the University 

are to take care of the overall personality development of the 

students on the campus as well as of the students of the 

colleges affiliated to M D University, Rohtak. An overview of 

my activities may be obtained from the documents enclosed 

herewith. 

 

(B)  DIRECTOR YOUTH WELFARE: The Director Youth 

Welfare of the University is responsible for the Youth 

Welfare activities for the students on the campus as well as of 

the students of all the affiliated colleges of M D University, 

Rohtak. These include various cultural activities, sports 
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activities, adventurous activities and other co-curricular 

activities.  

 

(C)   COORDINATOR DIRECTORATE OF DISTANCE 

EDUCATION: Coordinator Directorate of Distance 

Education is responsible for coordinating the activities of the 

Study Centres of the University which are scattered all over 

India. I coordinated the working of 256 study centres located 

through out the country. Various courses which I coordinated 

were: MCA, MBA, PGDCA, BBA, BCA, DCA, B ED, M.A., 

M.COM., M.SC., B.A., B.COM., B.SC. These courses were 

in various specializations and with number of subjects.  

 

(D)   COORDINATOR OF THE STUDY CENTER IN THE 

DEPARTMENT OF COMMERCE, M D UNIVERSITY, 

ROHTAK: The responsibilities of the Coordinator of the 

Study Centre are to appoint teachers and other staff and 

arrange to hold classes for Masters Degree in Commerce. 

There were more than 900 students in this course.  

 

 

(E)  PROGRAMME OFFICER NSS OF MAHARSHI 

DAYANAND UNIVERSITY, ROHTAK: The functions of 

the Programme Officer of the NSS are to hold various 

activities which are of the interest of the society. For this 

purpose various camps are organized in various segments of 

the society. Two types of camps are organised to undertake 

some social project viz., one day camps (12 in a year), and 10 

days camps (two in a year) 

 

(F)  ASSOCIATE EDITOR OF A RESEARCH JOURNAL 

ENTITLED ‘MANODARPAN’ 

 

(G)  REFEREE FOR A REPUTED JOURNAL ENTITLED 



  

 

 

13 

‘PRODUCTIVITY’ 

 

(H)  MEMBER EDITORIAL BOARD OF THE MAHARSHI 

DAYANAND UNIVERSITY RESEARCH JOURNAL 

(ARTS) 

 

(I) MEMBER EXECUTIVE COUNCIL OF MAHARSHI 

DAYANAND UNIVERSITY, ROHTAK: This is the highest 

body of the University in which all the Policy Decisions are 

taken. There are only 19 members of the Executive Council in 

which Governors Nominee and Nominees of the Government 

are also members. No important decision of the University 

can be taken without the approval of the Executive Council. 

 

(J)  MEMBER ACADEMIC COUNCIL OF MAHARSHI 

DAYANAND UNIVERSITY, ROHTAK. : This is the highest 

body of the University in the Academic Matters. All academic 

matters whatsoever shall be routed through this body.  

 

(K)  MEMBER P G BOARD OF STUDIES IN 

COMMERCE: All the post graduate coursed in the Faculty of 

Commerce need to be taken in the P G Board of Studies. They 

include the designing of the new courses, designing of the 

syllabuses for the courses, modifications in the courses, 

appointment of the examiners for various courses including 

examiners for Ph D and M. Phil dissertations. 

 

(L)  MEMBER U G BOARD OF STUDIES IN 

COMMERCE: All the decisions pertaining to the Under 

Graduate Courses in the Faculty of  Commerce are taken in 

this Board. They include the designing of the new courses, 
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designing of the syllabuses for the courses, modifications in 

the courses, appointment of the examiners for various courses. 

 

(M) MEMBER FACULTY (BOARD) IN COMMERCE: This 

Board is concerned with the coordination of various courses 

and evaluation and examination of the decisions taken in the P 

G Board of Studies and U G Board of Studies 

 

(N) REPRESENTED ON VARIOUS COMMITTEES OF 

THE UNIVERSITY IN VARIOUS CAPACITIES. : These 

committees include : Purchase Committee, Building 

Committee, Tender Committee, Inspection Committee, 

Enquiry Committee, Discipline Committee, Organizing 

Committee, LAN/WAN Committee. 

(O)  COORDINATOR STATE CHAPTER OF THE INDIAN 

COMMERCE ASSOCIATION FOR THE HARYANA 

STATE. 

(P) DIRECTOR, DIRECTORATE OF DISTANCE 

EDUCATION, MAHARSHI DAYANAND UNIVERSITY, 

ROHTAK: Director is responsible for managing the whole 

directorate of the University. The Directorate has more than 

800 study centres spreading all over India. The Directorate 

offers as many as 41 different courses through Distance 

Education mode. The total student strength of the Directorate 

of the University is 150,000 per annum. 

(Q) HEAD DEPARTMENT OF COMMERCE, M D 

UNIVERSITY, ROHTAK. Department of Commerce of M D 

University Rohtak is 34 years old Department having more 

than 300 students enrolled and running as many as five 

different programmes of study. Department also acts as 

Coordinating and Controlling Centre of the University for 
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various programmes run under the Commerce Faculty in more 

than 100 affiliated colleges/institutions of the University. 

HOD also acts as Chairman of U.G. Board of Studies in 

Commerce, P.G Board of Studies in Commerce, Departmental 

Research Committee and various other committees which 

formed by the University from time to time. 

(R) PROFESSOR COORDINATOR INDUSTRY 

INTEGRATED PROGRAMMES.  The University has 

launched MBA and BBA (Industry Integrated ) Programmes 

through out India through its Extended Learning Centres. The 

Programme has been launched under Public Private 

Partnership Mode. The Professor Coordinator is a link 

between the Extended Learning Centres, the Private Partner 

and the University. The Professor Coordinator is responsible 

for designing, launching, promoting and monitoring the 

Programmes on behalf of the University. 

(S)         COORDINATOR UGC/NET EXAM FOR CENTRE 

CODE 72. UGC has created a new examination centre for its 

NET/JRF examination at Maharshi Dayanand University, 

Rohtak during December 2010 cycle. The Coordinator is the 

person who is responsible for making all arrangements for the 

smooth conduct of the exam. A total of 6500 students 

appeared for this exam and a total of 21 examination centres 

were created in Rohtak city. 

 

References: Dr Ravinder Vinayek 

Professor of Commerce & General Secretary All India 

Commerce Association, 

Department of Commerce, 

M D University, 

Rohtak – 124 001 

 

Resi: House No 2, Type-IV 

         M D U Campus, Rohtak-124 001 (Haryana) 
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Phones: (Resi) 01262-273184 

             (Off)   01262-292691 

Mobile: 09416052184          

 

Dr N K Gupta 

Professor and Area Chairman,  

Decision Sciences Group, 

Indian Institute of Management 

Prabandh Nagar, Off Sitapur Road, 

Lucknow – 226013 (India) 

 

Phones: (Resi)   0522-2734084 

              (Off)    0522-2734022 

 

Dr B.P.Singh 

Formerly Professor, Head and Dean 

Delhi School of Economics, University of Delhi 

Chancellor, 

International University for Human Transformation 

 

Resi: 22, Vaishali, Pitampura, Delhi-110088 (India) 

 

Phones: (Resi) 011-27315027 

             (Off) 0771-5093333 

 Mobile: 9810684499 

 

Prof Y P Singh 

Department of Commerce, 

Delhi School of Economics 

University of Delhi, 

Delhi – 110007 

 

Resi: B-94, Sector 30,  

          Noida-201303 

 

Phones: (Resi)  24456948, 24452922 

              (Off) 011-27256781, 27257891, 27257725 Extn 1630 

 

Prof D P S Verma 

Formerly Professor,  

Delhi School of Economics, University of Delhi 

 

Resi: QU-285, Chitrakoot,  

          Uttari Pitampura 

           Delhi-110034 
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Phones: (Resi) 011-27341056, 27341057 

 

Dr Mahfoozur Rehman 

Professor, Former Chairman, Coordinator, 

Department of Commerce, 

Aligarh Muslim University (AMU) 

Aligarh-202002 

 

Resi: Salma Mansion, 4/714, Friends Colony, 

         Dodhpur, Aligarh – 202002 

 

Phones: (Off) 0571-3155019 

Mobile: 9412732781 

 

Dr J S Pasricha 

Professor and Formerly Head, 

Department of Commerce, 

Punjabi University, 

Patiala 

 

Resi: 3153, 

         Urban Estate, Phase-II 

         Patiala 

 

Phones: 2282461-65 Ext6161  (OffO 

             2282299 (Resi) 

 

Dr Bina Ravi 

Professor of Surgery 

Department of Surgery 

Lady Harding Medical College, 

New Delhi – 110001 (India) 

 

Resi: D-II-68, Kaka Nagar, New Delhi-110003 

 

Phones: (Mobile) 9891319153     

 

 


